
Welcome to our shop
Shopping and production guide for promotional ebm-papst items.
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Promotional items and give-aways 
are an important marketing tool.

Giving them away, they are – literally – a part of us the customer 
walks away with. In most cases, these items also have a useful 
function offering real and additional value. And last but not least, 
they are simply nice and fun “goodies” from an equally pleasant 
business partner, ebm-papst. 

With our approach to promotional items, this marketing segment 
is to be even more closely tied in with the general marketing pre-
sence of the ebm-papst brand. This means: Every item bearing the 
ebm-papst logo has to live up to the brand standards. Not just in 
terms of complying with the corporate design on the outside, but 
also in terms of the inherent message, which ought to support the 
target communication objectives
of the ebm-papst brand.

To guarantee the consistent realisation of these stipulations, this 
iron rule applies as of 1 January 2014:

This guide shows you how to simply shop for your promotional 
items in our online shop and tells you what to bear in mind when 
planning to produce your own promotional items.

Each and every purchase of promotional items as well 
as production of new items is always via our central  
contact point: the marketing department of ebm-papst 
Landshut – in the person of Ms Anastasia Prinz.
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Shopping 
via online shop.

Production of new items
via ebm-papst Landshut.

The general rule is

If possible, all promotional items should be shopped for via the on-
line shop – no matter where in the world they are to be used. The 
online shop offers quite a comprehensive and frequently changing 
and updated range of promotional gifts, such as pens, cups or um-
brellas, but also more expensive ones for special occasions.

The advantages

 ■ All items come up to our ebm-papst standards (premium quality, 
great look and feel, originality, sustainability, etc.).

 ■ In general, the items are instantly available.
 ■ Administration costs are reduced to an absolute minimum.

This is how to order via our online shop

1.  Go to the shop homepage: ci-shop.ebmpapst.com
2.  Log-in using your user name and password 

(You can apply for new access via the tab „my account“).
3.  Add the items you want to your shopping cart.
4. Follow the instructions in the order processing.

Storage and distribution

The promotional items are stocked and distributed by an external
service provider, namely Hagemann GmbH. In case you have any
questions regarding the shop or products or need new log-in  
details, simply contact:

Even though the range of promotional material in the shop is  
quite comprehensive, there may be a time when precisely the  
one promotional item you are looking for is no longer available  
or you may need a special item for a special event.

In any such case, the marketing department in Landshut will  
handle everything for you, from procurement to production.

To commission a new promotional item, please contact:
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Werbemittelagentur Hagemann GmbH

Ms Anastasia Vetter
Ringstr. 4-6
82223 Eichenau

Phone +49 8141 369818
Fax +49 8141 369831
E-mail: avetter@der-hagemann.de

Anastasia Prinz
ebm-papst Landshut GmbH 
Hofmark-Aich-Str. 25 · 84030 Landshut 
Phone +49 871 707-8967 
Anastasia.Prinz@de.ebmpapst.com



5Shopping and production guide for promotional ebm-papst items · 2025-03

Local production  
of new promotional items.

In case you need a promotional item which is either unavailable  
in our online shop or cannot be produced via our central contact 
point in Landshut – e.g. for logistic reasons or due to short dead-
lines – there is still the option of going for local production.

In such a case, however, it is of vital importance to get the  
authorisation for both the item and the layout, i. e. the design  
of the printing, from the central contact point in Landshut prior  
to production. This is the only way to make sure all promotional 
items comply with ebm-papst standards.

Below, there is some general information on the selection and 
print design of promotional items. However, this is in no way a 
comprehensive or complete instruction on how to produce them 
locally!

Promotional items represent our corporate values and, thus,  
have to do justice to our standards reflecting our status as  
technological and innovative leader and as role model in terms  
of sustainability and eco-friendliness.

When selecting promotional items, 
the following criteria apply:

 ■  Premium quality: ebm-papst stands for quality. The promotional 
item has to reflect this, no matter if it is an expensive item or 
“only” a pencil.  

 ■  Practical benefit: Items which are used daily make our custo-
mers aware of us for a longer time – and highlight our role as 
service provider and partner. 

 ■  Simple handling: Even though our technologies are highly 
complex, using them ought to be quite easy and simple for our 
customers. This principle also applies to promotional items. 

 ■  Original ideas: We always come up with new ideas for our  
customers – promotional items are no exception! 

 ■  Sustainability: Material and manufacturing of the 
promotional item have to comply with our high eco-standards. 

 ■  Value for money: This criteria is rightfully placed last, for only if 
all the other criteria have been met to our satisfaction should it 
be a matter of course to also check for price.
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04 Sustainability 
of promotional items

Our corporate purpose clearly demonstrates how we at ebm-papst approach the topic of sustainability:
„Engineering a better life“: We create sustainable and intelligent solutions for a better climate – for people, their applications, 
and the environment.

At the same time, we have always acted in line with the philosophy of our company founder, Gerhard Sturm: 
„Every new product must outperform its predecessor economically and ecologically.“

Sustainability is therefore also an integral part of our corporate strategy „Making the future together“, and is embedded in our strategic 
goals for 2030.

In addition, there are EU laws and regulations (Green Deal) that we must adhere to or comply with.

We also attach great importance to sustainability in our advertising materials and therefore check them carefully. We differentiate bet-
ween five criteria for sustainability testing:

Country of origin: 
regional (EU)

materials  
renewable and / or 
recycled

Recyclability

Long service life

Climate neutrality

If a promotional item meets at least four of the five criteria, it is awarded our sustainability seal. 
An item will only be ordered or ordered again if at least four of the five criteria are met.

We pay particular attention to the origin of our advertising materials. If possible, 
the place of origin should be within the EU. 

When selecting materials, care should be taken to ensure that they are made from 
renewable raw materials and/or recycled. Renewable raw materials include wood, 
bamboo and cork. Good recycling options include paper or plastic (RPET).

Long-lasting promotional items are not only environmentally friendly, but are also 
often perceived as being of higher quality and value. We define longevity as a ser-
vice life of at least one year. Exceptions are consumable promotional items.

The promotional item should be made from materials that can be recycled, such as 
paper, glass, plastic, wood and metal.

Climate neutrality plays an important role in the procurement of advertising mate-
rials. Particularly when articles are ordered outside the EU in exceptional cases, 
care must be taken to ensure that all CO² emissions are calculated and offset via a 
climate protection project.



7Shopping and production guide for promotional ebm-papst items · 2025-03

Branding – proper use  
of the logo

When printing on promotional items, the ebm-papst corporate design guidelines apply just like with any other marketing tool. 
Everything you need to know about the corporate design can be found in our ebm-papst brand portal (bp.ebmpapst.com). The portal is  
accessible for all ebm-papst colleagues.

ebm-papst logo 

The logo is precisely defined in terms of typeface, font style and
colouring (see brand portal). It may not be distorted or modified 
in any other way. Moreover, it has to be placed onto backgrounds 
featuring suitable colours and has to be surrounded by sufficient 
free space on all sides.

Preferred variant: Logo box

If possible, the logo box should be used, which is based on a  
horizontal design axis. Colored areas can be positioned flexibly.
If the logo box cannot be placed in color for technical reasons,  
a grayscale variant is available.

Alternative: Word mark

The colored word mark is to be used solely against a white, black 
or neutral (e. g. grey) background.
For other background colors the word mark is available in different 
executions.
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Example with colored area

! Design axis

Note:

Please use the logo rather sparingly. Discreet branding 
meets with considerably higher acceptance and ensures 
the promotional item is used more frequently.

Grascale variant
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Proper use
of the colors
If the promotional items are available in different colors, it should 
be ensured that they correspond to the CI colors as much as possi-
ble. If this is not possible, the advertising material will be chosen in 
a neutral color (white, black, gray, ...).
Our brand color is ebm-papst blue. Our presence is characterized 

by the strong use of color. All six design colors carry equal  
weighting and are used with no coding by sectors, areas or  
product groups.
Further informationen can be found in the brand portal: 
bp.ebmpapst.com

Brand colors Design colors

RGB 0-124-188
HEX #007cbc
CMYK 100-43-0-0
Pantone 300CVC
RAL 5017

RGB 0-166-51
HEX #00a633
CMYK 85-10-100-0
Pantone 7740 CVC
RAL 140 50 60

RGB 251-185-0
HEX #fbb900
CMYK 0-30-100-0
Pantone 7409
RAL 1003

RGB 98-121-139
HEX #62798b
CMYK 40-12-0-50
Pantone 5415 C
RAL 240 50 15

RGB 163-186-30
HEX #a3ba1e
CMYK 48-14-100-0
Pantone 2276
RAL 110 60 60

RGB 224-122-12
HEX #e07a0c
CMYK 11-60-100-0
Pantone 7413
RAL 2011



Corbel is our corporate font, contributing to a consistent visible presence. For that reason, it is used in all media, as far as possible.  
The font styles used are bold, italic and regular. If Corbel cannot be used, Arial is adopted as a substitute. It is similarly set using the  
regular, bold and italic styles.

Corbel regular

ABCDEFGHIJKLMNOPQRSTUVWXYZÄÖÜ
abcdefghijklmnopqrstuvwxyzäöü

Corbel italic

ABCDEFGHIJKLMNOPQRSTUVWXYZÄÖÜ
abcdefghijklmnopqrstuvwxyzäöü

Corbel bold

ABCDEFGHIJKLMNOPQRSTUVWXYZÄÖÜ
abcdefghijklmnopqrstuvwxyzäöü
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For specific questions – in particular as to the correct selection of promotional items in line with our philosophy 
– please contact the marketing department in Landshut.

We wish you a lot of fun and success in purchasing and producing ebm-papst promotional items.

Proper use 
types and fonts



ebm-papst
Landshut GmbH

Hofmark-Aich-Straße 25
84030 Landshut
Germany
Phone +49 871 707-8967
anastasia.prinz@de.ebmpapst.com 2025-03

We wish you  
a lot of fun in the 
ebm-papst promo-
tional gift shop!

ci-shop.ebmpapst.com


